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Helping founders, solopreneurs and businesses tell their story with intention.
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Fiza Fathima · Freelance Content & Brand Strategist

I write for people
who have something

worth saying.
Based in Dubai · Working worldwide

I help founders, coaches and growing businesses find their voice and use it with intention.
My work sits at the edge of strategy and language: I'm as comfortable building a content

system as I am crafting a single sentence that needs to land.

Content Writing · Ghostwriting · Personal Brand · Project Management

"Every word should earn its place on the page and every strategy should earn the words it produces."

100%3+4
CORE SERVICES YEARS WRITING REMOTE · WORLDWIDE

Content strategy · SEO writing · Brand voice development · LinkedIn ghostwriting · Editorial planning · Newsletter writing · Notion · Trello · Tone of voice guides
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Ghostwriting

Personal Brand Development

SEO-informed articles, blog posts, and web copy that rank
and actually get read. I write for brands that want organic

visibility without sounding like a content farm.

Your ideas, your voice, written by me. I ghostwrite LinkedIn
content, newsletters, thought leadership articles, and opinion
pieces for founders and executives who have things to say but

not the time to write them.

Before you post anything, you need to know what you stand for
and how you sound. I build brand voice guides, content pillars,

and positioning frameworks so your content always feels
cohesive wherever it appears.

Great content falls apart without a system. I build editorial
calendars, content workflows, and Notion/Trello setups that

keep your content operation running on time, every time.

Deliverables: Blog posts (600–2,000 words) · Web page copy · Pillar articles · Product descriptions
Best for: E-commerce, SaaS, D2C brands, agencies

Deliverables: 30/60/90-day editorial calendars · Notion content OS setup · Workflow documentation
Best for: Startups, marketing teams, content-heavy businesses

Deliverables: Brand voice guide · Content pillar framework · Bio writing (long + short) · Tone document
Best for: Solopreneurs, coaches, new business owners

Deliverables: LinkedIn posts (3–5/week packages) · Newsletters · Op-eds · Speaker bios
Best for: Founders, coaches, executives, consultants



Ghostwritten application essays for international students applying to universities abroad.

Case Study A ·  Statement of Purpose (SOP) wiritng

Wrote personalised Statements of Purpose for international students applying to UK, US and
Canadian universities translating their experiences into compelling academic narratives.



Strategic marketing and communication deck created for an academic competition. 

Case Study B ·  Strategy Deck 

Concept Project

Developed audience positioning, content pillars and a 90-day campaign framework
 for a home appliance brand as part of a national marketing competition.



Concept Project

30-Day Editorial Calendar for a Skincare Brand

Case Study C ·  Content Calender

Brand voice guide, 3 content pillars and a 30-day posting calendar designed for a solopreneur with no existing social presence.



Writing Sample · Blog Article Why Every Founder Needs a Personal Brand ; Before They Think They're Ready

Most founders wait until they've "made it" to start building a personal brand. They'll think about LinkedIn after the product launches. They'll
update their bio once they have more to show. They'll start writing once they have something worth saying.

This is one of the most expensive mistakes a founder can make — and it costs nothing to fix.

We are living in a trust economy. Consumers, investors, and potential hires all make decisions based on who they believe in not just what
a company offers. And in most cases, they believe in people before they believe in brands.

A 2023 Edelman report found that 63% of consumers trust a company's spokesperson more than the brand itself. This isn't surprising.
Logos don't have opinions. People do.

When a founder shows up consistently sharing their thinking, their process, their failures they're not self-promoting. They're building the
kind of authority that makes every other marketing effort work harder.

Here's what personal branding is not: it's not a carefully curated grid of motivational quotes. It's not a highlight reel. It's not performance.
A personal brand is simply the answer to the question: "When someone Googles your name, what do they find and does it match what you'd

want them to know about you?"
It's the combination of your expertise, your perspective, and your communication style. Done well, it's indistinguishable from just being yourself

consistently, in public.

Building a personal brand takes time not because the work is hard, but because trust is slow. Consistency compounds. A founder who starts
showing up 12 months before their launch will have a warm audience when they need one. A founder who starts posting the week of launch

is essentially cold-calling in public.
The best time to plant a personal brand was the day you started your company. The second best time is today.

You don't need to go viral. You don't need a massive following. You need enough of the right people to know who you are, what you
stand for, and why they should pay attention when you speak.

That's what a personal brand does. And it starts with one post, written honestly, published today.

Concept Project2 min read · Opinion · Personal Branding



How I Ghostwrite: From Brief to Post

We start with a 30-min interview (or written
questionnaire). I listen for how you naturally

speak, your opinions, your vocabulary, the things
you care about. I'm not here to make you sound

like everyone else on LinkedIn.

S t e p  0 1
Voice Discovery

Together we define 3–4 topics you want to be known for.
These become the strategic engine behind every post  so

your content always connects back to your goals.

S t e p  0 2
C o n t e n t  P i l l a r s

I write. You review. We refine until it sounds
genuinely like you. Most clients need 1–2 rounds.
The goal is that you read it and think "I couldn't

have said it better myself."

S t e p  0 3
D ra f t i n g  &
Re f i n e m e n t

Posts delivered in a shared Notion doc or
Google Sheet, formatted and ready to post.

Optional: I'll include suggested posting times
and engagement prompts.

S t e p  0 4
De l i v e r y  &  S c h ed u l i n g



Let's Build Something
Worth Reading.

fizafathima88@gmail.com
+971 58 967 7332

Based in Dubai · Available worldwide · Remote-first

Not sure where to start? I offer a free 20-minute discovery call pitch, just
a conversation about your content goals.

https://www.instagram.com/fiza.pt?igsh=MWsyMWM1ZnFpMzZ0NQ==
http://www.linkedin.com/in/fiza-fathima-
https://wa.link/sglgvh
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